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EBP is a complex initiative involving a wide range of steakholders from various sectors
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EBP project requires communication planning to organize its
interaction
mobilization

dissemination

and accountability needs
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EBP overall communication goal

To raise awareness among the general public about the relevance of
the information it generates about renewable energy in the social,
economic and environmental spheres.



ENERGY
<~ BIG PUSH

EBP Specific Communication Objectives

The main specific objective of the project communication is to
sensitize decision makers, policy makers and energy investors about
the importance of sustainable energy.
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EBP Specific Communication Objectives
AXIS 1

v To ensure that the group consistently and periodically shares and
checks on the information gathered among its various different
stakeholders.

v Toinform the project's internal public about the development of
the data collection process and how to maintain it sustainably.
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EBP Specific Communication Objectives
AXIS 2

v To show the great relevance of investments in renewable energy,
not only for the environment, but also for economic and social issues.

v To highlight economic indicators, ensuring that the project's
communication is aligned with the federal government's discourse.

v To contextualize and analyze each indicator in any communication
product: “The indicator does not speak for itself”.
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EBP Specific Communication Objectives
AXIS 3
v To answer the two main project questions:

1 - What mechanisms can accelerate sustainable energy investments in
Brazil?

2 - How to ensure that innovation reaches the market?

v To create relationships between the axis's technical developments
and the United Nations Sustainable Development Goals.
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Internal audience External audience

- Workgroup 1 - Decision makers

- Workgroup 2 - Policy makers

- Workgroup 3 - Energy investors

- Advisory board - General population



ENERGY BIG PUSH COMMUNICATION MATRIX
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Two project communication priorities were set at the WG4 planning
meeting:

- Holding the Energy Big Push workshop
- Creating project publicity pieces

These pieces will be used at the two international events to be held at the
end of 2019:

- Clean Energy Transitions (November 2019)
- COP 25 Side Event (December 2019)
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COMUNICACAO

e Quais informacgdes precisam/ podem ser divulgada em cada eixo?

e Qual(is) a estratégia(is) de comunicacao (para fluxo de informacdes e dados) do EBP?
e Quais canais?

e Quem sao os pontos focais?

e (Qual a frequéncia?

e Que oportunidades existem para divulgar os resultados e produtos do EBP (eventos,
informes, etc)?
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Thank you



